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introduced to the public in a properly artistic guise to achieve its
merited success.
The perfumer is continually confronted with this, to him, all
important problem of correct packaging. Bottles, boxes, car-
tons, tins and labels make .tip a considerable percentage of his
total purchases, the total packaging expense in many cases ex-
ceeding the cost of the contents. The importance of the ex-
pense item requires that every dollar buy its full value in pack-
age display and advertising appeal, and to do that requires that
the question of art be given much intelligent thought by the per-
fumer himself.
Observation of the general practice of purchasing and de-
signing containers leads to the positive conclusion that the sub-
ject is frequently given but amateur and haphazard attention.
It has been a general practice to rely for the idea and its artistic
realization on the manufacturer of the container. A lithographer,
bottle maker, box maker or can maker is considered perforce to
be an authority on art. The thought and the method are funda-
mentally wrong because the real incentive lies with the perfumer
himself. The costume in which his product is to be introduced
should be as much the child of his own thought and ideas as the
product itself.
Container manufacturers as a matter of business policy have
dallied with art with more or less success. The perfumer has,
also, but for the most part, art as applied to containers for per-
fumed products has been left at the mercy of the makers of the
containers. Some excellent results have been attained in this
way but frequently the approach has been haphazard and blun-
dering. We still have with us many packages that belong artis-
tically in the period with the aforementioned St. Bernard.
Package design should be carefully studied in accordance with
the generally accepted canons of art and taste. The technique
of art requires of necessity years of study and intense application
as well as no small degree of inborn ability and instinctive ap-